N.M.S.S.Vellaichamy Nadar College, Nagamalai, Madurai – 19

CHOICE BASED CREDIT SYSTEM - LEARNING OUTCOMES-BASED CURRICULUM FRAMEWORK
M.Com
Those who have joined in the Academic year 2023-24 onwards
Programme Outcomes:
PO1: Problem Solving Skill: 
Apply knowledge of Management Theories and Human Resource Practices to solve business problems through research in global context.
PO2: Decision Making Skill: 

Foster analytical and critical thinking abilities to enable decision-making based on data.

PO3: Ethical Value: 

Incorporate quality, ethical and value-based legal perspectives in all organisational activities.
PO4: Employability Skill: 

Develop business acumen to enhance employability skills in the competitive environment.

PO5: Entrepreneurial Skill: 

Equip with skills and competencies to become an entrepreneur.

PO6: Contribution to Society: 
Succeed in career endeavours and contribute significantly to society.

PO7: Communication Skill:

Develop communication, managerial and interpersonal skills.

PO8: Individual and Team Leadership Skill:

Lead oneself and the team to achieve organizational goals.

PO 9: Multicultural competence:

Demonstrate knowledge of the values and beliefs of multiple cultures to address issues in the global scenario

PO 10: Moral and ethical awareness/reasoning:

Embrace moral and ethical values in one’s life,

PO 11: Leadership readiness qualities:

Demonstrate to take up leadership mapping out the tasks and formulating an inspiring vision and mission

PO 12: Lifelong learning:

Acquire knowledge and skills, including “learning how to learn”,

M.Com. (General)

Programme Specific Outcomes:

PSO 1 - Entrepreneurship: 

Exhibit entrepreneurial ability by enhancing critical thinking, problem solving, decision making and leadership skills that will facilitate startups and high potential organisations.

PSO2 – Research and Development: 

Design and implement accounting, marketing, finance and HR systems and practices grounded in research that comply with mercantile laws, leading the organisation towards growth and development.

PSO 3 – Contribution to the Society: 

Contribute to the development of the society by collaborating with stakeholders for mutual benefit.

PSO4 - Placement:

Demonstrate respectful engagement with others’ ideas, behaviors, beliefs and apply in diverse frames of decisions and actions.

PSO5 - Contribution to Business World:

Facilitate production of employable, ethical and innovative professionals to sustain in the dynamic business world.

CHOICE BASED CREDIT SYSTEM - LEARNING OUTCOMES-BASED CURRICULUM FRAMEWORK
M.Com
 Those who have joined in the Academic year 2023-24 onwards
	Part
	
	Course
	Code
	Cr.
	Hrs

	SEMESTER I

	A
	CC – 1
	Business Finance
	231604101
	4
	6

	
	CC – 2
	Digital Marketing
	231604102
	4
	6

	
	CC – 3
	Banking and Insurance
	231604103
	4
	6

	
	EC - I
	Security Analysis and Portfolio Management
	231604104
	3
	4

	
	
	Operations Research
	2316404105
	
	

	
	EC –II (Generic/DS)
	Labour Laws
	231604106
	3
	4

	
	
	Strategic Human Resource Management
	231604107
	
	

	B
	SEC I
	Advanced Excel
	231604108
	2
	2

	
	AECC 1 – Soft Skill
	Personality Development
	231604109
	2
	2

	
	Total
	
	
	22
	30

	SEMESTER II

	A
	CC – 4
	Strategic Cost Management
	231604201
	4
	6

	
	CC – 5
	Corporate Accounting
	231604202
	4
	6

	
	CC – 6
	Setting up of Business Entities
	231604203
	4
	6

	
	EC – III
	Business Ethics and Corporate Sustainability
	231604204
	3
	4

	
	
	Audit and Due Diligence
	231604205
	
	

	
	EC - IV
	Rural and Agricultural Marketing
	231604206
	3
	4

	
	
	Logistics and Supply Chain Management
	231604207
	
	

	B
	SEC – II
	Teaching and Research Aptitude
	231604208
	2
	2

	
	AECC 2
	Ability enhancement  
	231604209
	2
	2

	
	*Internship
	Internship / Industrial Activity
	
	-
	-

	
	
	
	
	22
	30

	SEMESTER III

	A
	CC – 7
	Taxation
	231604301
	4
	6

	
	CC – 8
	Research Methodology
	231604302
	4
	6

	
	CC – 9
	Computers in Business
	231604303
	4
	6

	
	EC - V
	Strategic Management
	231604304
	3
	4

	
	
	International Financial Management
	231604305
	
	

	
	Core
	Production Management
	231604306
	3
	4

	B
	SEC – III
	Logistics Management
	231604307
	2
	2

	
	AECC – 3
	Entrepreneurship Development 
	231604308
	2
	2

	
	Internship
	Internship / Industrial Activity
	231604309
	2
	-

	
	
	
	
	24
	30

	SEMESTER IV

	A
	CC – 10
	Corporate and Economic Laws
	231604401
	4
	6

	
	CC – 11
	Human Resource Analytics
	231604402
	4
	6

	
	CC - 12
	International Business
	231604403
	4
	6

	
	CC – 13
	Project with Viva voce
	231604404
	3
	4

	B
	EC - VI
	Organisational Behaviour
	231604405
	3
	4

	
	
	Insolvency Law and Practice
	231604406
	
	

	
	SEC
	Green Marketing Strategies
	231604407
	2
	2

	
	AECC – 4
	EXIM Procedure and Documentation
	231604408
	2
	2

	C
	EA
	Extension Activity
	231604409
	1
	-

	
	Total
	
	
	23
	30


* Internship will be carried out during the summer vacation of the first year and marks will be included in the Third Semester Marks Statement.

	Title of the Course
	TAXATION

	Part
	A

	Category
	Core 7
	Year
	II
	Credits
	4
	Course Code
	231604301

	
	
	Semester
	III
	
	
	
	

	Instructional Hours

per week
	Lecture
	Tutorial
	Lab Practice
	Total
	CIA
	External
	Total

	
	6
	-
	--
	6
	25
	75
	100

	Learning Objectives

	LO1
	To identify deductions from gross total income and computation of income for different classes of assessees

	LO2
	To understand the procedure for filing of returns and tax planning

	LO3
	To analyse the structure on international business taxation

	LO4
	To assess Goods and Services Tax and filing GST returns

	LO5
	To compute customs duty as per Customs Act

	UNIT
	Details
	No. of Periods for the Unit

	I
	Assessment of persons

Tax Exemptions for Agricultural Income - Deductions to be made in computing total income (80G, 80GGB & 80GGC, 80IA, 80IAB, 80IAC, 80IB, 80IBA, 80ID, 80IE, 80JJA, 80JJAA, 80LA, 80M, 80P, 80PA) – Assessment of Firms, AOP, BOI, Company and Co-operative society.
	18

	II
	Tax Returns and Tax planning

Return of income: Statutory obligation, Return Forms, Time for filing of return, Revised return, Modified return–Assessment -Tax Deducted at Source - Advance payment of Tax: Persons liable to pay, Due date, Computation - Payment in pursuance of order of Assessing Officer, Consequences on non-payment. – Tax planning, Tax avoidance and Tax evasion - Tax planning and specific management decisions: Make or buy, Own or lease, Retain or replace, Shut down or continue.
	18

	III
	International business taxation
International business taxation - Taxation of Non-resident - Double taxation relief - Transfer pricing and other anti-avoidance measure - Application and interpretation of tax treaties - (Double taxation avoidance agreement - DTAA) - Equalization levy.
	18

	IV
	Goods and Services Tax

Goods and Services Tax: GST Act, 2017 - Registration – Procedure for registration under Schedule III – Amendment of registration –  Rates of Tax of  IGST, CGST, SGST/UGTST - Assessment of GST- Self-assessment – Provisional assessment – Scrutiny of returns – Assessment of non filers of returns – Assessment of unregistered persons – Assessment in certain special cases – Tax Invoice – Credit and Debit Notes – Payment of Tax – Input Tax Credit - Anti profiteering –- Filing of Returns-  Penalties – Prosecution – Appeal and Revision.
	18

	V
	Customs Act, 1962

Customs Act, 1962: Important Definitions – Basics – Importance of Customs Duty – Constitutional authority for levy of Customs Duty – Types of Customs Duty – Prohibition of Importation and Exportation of goods – Valuation of goods for Customs Duty – Transaction Value – Assessable Value – Computation of Assessable Value and Customs Duty.
	18


	Course Outcomes

	Course Outcomes
	On completion of this course, students will be able;

	CO1
	Estimate taxable income

	CO2
	File returns and plan taxes

	CO3
	Illustrate the nuances of international business taxation

	CO4
	Apply the provisions of GST

	CO5
	Assess the provisions of Customs Act


	Text Books (Latest Editions)

	1. Vinod Singhania and Kapil Singhania, Direct Taxes Law & Practice Professional Edition, Taxmann Publications, New Delhi

	2. Mehrotra H.C. and Goyal S.P, Income Tax including Tax Planning & Management, Sahitya Bhawan Publications, Agra

	3. Sekar G, “Direct Taxes” - A Ready Refresher, Sitaraman C. & Co Pvt.Ltd., Chennai.

	4. Balachandran V, (2021) Textbook of GST and Customs Law, Sultan Chand and Sons, New Delhi

	5. Vandana Bangar and Yogendra Bangar, “Comprehensive Guide to Taxation” (Vol. I and II), Aadhya Prakashan, Prayagraj (UP).

	References Books

(Latest editions, and the style as given below must be strictly adhered to)

	1. Sha R. G. and Usha Devi N.,(2022) “Income Tax” (Direct and Indirect Tax), Himalaya Publishing House, Mumbai.

	2. Girish Ahuja and Ravi Gupta, “Practical Approach to Direct and Indirect Taxes: Containing Income Tax and GST”, Wolters Kluwer India Private Limited

	3. Swetha Jain, GST Law & Practice, Taxmann Publishers Pvt. Ltd, Chennai.

	4. Daty V.S., “GST - Input Tax Credit”, Taxmann Publishers, Chennai. 

	5. Anurag Pandy, “Law & Practices of GST and Service Tax”- Sumedha Publication House, New Delhi.

	Web Resources

	1. https://www.icsi.edu/media/webmodules/16112021_Advance_Tax_Laws.pdf

2. https://www.icsi.edu/media/webmodules/Final_Direct_Tax_Law_17_12_2020.pdf
3. https://www.icsi.edu/media/webmodules/TL_Final_pdf_25102021.pdf


Note: Latest edition of the books may be used

Mapping of Course Outcomes with POs and PSOs

	
	POs
	PSOs

	
	1
	2
	3
	4
	5
	6
	1
	2
	3

	CO 1
	3
	3
	3
	3
	3
	3
	3
	2
	3

	CO 2
	3
	3
	3
	3
	3
	3
	2
	2
	3

	CO 3
	3
	3
	3
	3
	3
	3
	3
	2
	3

	CO 4
	3
	3
	3
	3
	3
	3
	3
	2
	3

	CO 5
	3
	3
	3
	3
	3
	3
	3
	3
	3


Strong - 3                   Medium – 2                 Low - 1

	Title of the Course
	RESEARCH METHODOLOGY

	Part
	A

	Category
	Core 8
	Year
	II
	Credits
	4
	Course Code
	231604302

	
	
	Semester
	III
	
	
	
	

	Instructional Hours

per week
	Lecture
	Tutorial
	Lab Practice
	Total
	CIA
	External
	Total

	
	6
	-
	--
	6
	25
	75
	100

	Learning Objectives

	LO1
	To understand the fundamentals of research

	LO2
	To construct theoretical design and formulate hypotheses

	LO3
	To evaluate the data collection techniques

	LO4
	To perform parametric and non-parametric tests

	LO5
	To enhance report writing skills and develop ethical conduct in research

	UNIT
	Details
	No. of Periods for the Unit

	I
	Introduction to Research Methodology

Research: Definition – Objectives – Motivations for research – Types of research – Maintaining objectivity in research – Criteria of good research – Applications of research in business - Formulating a research problem – Literature Review – Reasons for review – Reference management tools - Identification of research gap – Framing of objectives.
	18

	II
	Hypothesis Testing and Research Design

Hypothesis – Formulation of hypothesis – Testing of hypothesis – Type I and Type II errors – Research design – Types of research design - Methods of data collection: Census, Sample survey, Case study – Sampling: Steps in sampling design, Methods of sampling – Testing of reliability and validity – Sampling errors.
	18

	III
	Data Collection

Variable: Meaning and types - Techniques of data collection – Primary data: Meaning, Advantages and limitations – Techniques: Interview, Schedule, Questionnaire, Observation – Secondary Data: Meaning and sources.
	18

	IV
	Data Analysis

Data Analysis – Uni-variate Analysis: Percentile, Mean, Median, Mode, Standard deviation, Range, Minimum, Maximum, Independent sample t-test – Bi-variate analysis: Simple correlation, Simple Regression, Chi-square, Paired samples t-test, ANOVA, Man-Whitney test – Wilcoxon signed rank test – Kruskal Wallis test (Simple problems).
Multi Variate Analysis: Multiple Correlation, Multiple Regression, Factor Analysis, Friedman’s test, Cluster analysis, Confirmatory Factor Analysis (CFA), Structural Equation Modelling (SEM), Multiple Discriminant Analysis.
	18

	V
	Preparation of Research Report

Report preparation – Guidelines and precautions for interpretation – Steps in Report writing - Style of research reports (APA, MLA, Anderson, Harvard) – Mechanics of report writing – Ethics in Research – Avoiding plagiarism – Plagiarism checker tools – Funding agencies for business research.
	18


Question pattern: Theory: 80%; Problems: 20%

	Course Outcomes

	Course Outcomes
	On completion of this course, students will be able;

	CO1
	Recall the research concepts and recognise the research problem

	CO2
	Formulate research hypothesis and determine the sample size

	CO3
	Select appropriate method for data collection

	CO4
	Make inferences based on statistical tests

	CO5
	Draft a research report avoiding plagiarism


	Text Books (Latest Editions)

	1. Tripathi, (2014) “Research Methodology in Management and Social Sciences”. Sultan Chand & Sons, New Delhi.

2. Kothari C.R and Gaurav Garg, (2020) “Research Methodology” – Methods and Techniques. New Age International (P) Limited, New Delhi.

3. Krishnaswami and Ranganathan, (2011) “Methodology of Research in Social Sciences”, Himalaya Publishing House, Mumbai.

	References Books

(Latest editions, and the style as given below must be strictly adhered to)

	1. Donald R. Cooper, Pamela S. Schindler and J.K.Sharma, “Business Research Methodology”, 12th Edition, Tata Mcgraw Hill, Noida (UP).

2. Sashi K.Guptha and Parneet Rangi,(2018) “Research Methodology” , Kalyani Publisher, Ludhiana.

3. Sharma R D and Hardeep Chahal, (2004) “Research Methodology In Commerce and Management”, Anmol Publications, New Delhi

	Web Resources

	1. https://www.cartercenter.org/resources/pdfs/health/ephti/library/lecture_notes/health_ science_students/ln_research_method_final.pdf
2. https://ccsuniversity.ac.in/bridge-library/pdf/MPhil%20Stats%20Research%20Methodology-Part1.pdf

3. https://prog.lmu.edu.ng/colleges_CMS/document/books/EIE%20510%20LECTURE%20N

OTES%20first.pdf

4. https://www.statisticssolutions.com/academic-research-consulting/data-analysis-plan/


Note: Latest edition of the books may be used

Mapping of course outcomes with POs and PSOs

	
	POs
	PSOs

	
	1
	2
	3
	4
	5
	6
	1
	2
	3

	CO1
	3
	3
	3
	2
	2
	3
	2
	3
	3

	CO2
	3
	3
	3
	2
	2
	3
	2
	3
	3

	CO3
	3
	3
	3
	2
	2
	3
	2
	3
	3

	CO4
	3
	3
	3
	2
	2
	3
	2
	3
	3

	CO5
	3
	3
	3
	2
	2
	3
	2
	3
	3


Strong - 3                   Medium – 2                 Low - 1

	Title of the Course
	Lab: COMPUTERS IN BUSINESS

	Part
	A

	Category
	Core 9
	Year
	II
	Credits
	4
	Course Code
	231604303

	
	
	Semester
	III
	
	
	
	

	Instructional Hours

per week
	Lecture
	Tutorial
	Lab Practice
	Total
	CIA
	External
	Total

	
	-
	-
	6 
	6
	25
	75
	100

	Learning Objectives

	LO1
	To understand the fundamentals of SPSS

	LO2
	To compare the values obtained in t-test and ANOVA

	LO3
	To perform regression and non-parametric tests

	LO4
	To create company, groups and ledgers and obtain financial statements using Tally Prime

	LO5
	To understand inventory management and account for goods and services tax

	UNIT
	Details
	No. of Periods for the Unit

	I
	Introduction to SPSS

Opening a data file in SPSS – Variable view – Data view – Entering data into the data editor – Saving the data file– Table creation – Descriptive statistics: Percentile values, Measures of central tendency, Measures of dispersion, Distribution – Cronbach’s Alpha test – Charts and graphs - Editing and copying SPSS output.
	18

	II
	Parametric Tests in SPSS

Compare means: One-sample t-test, Independent Samples t-test, Paired-samples t-test and One-way ANOVA, Two-way ANOVA - Correlation: Bi-variate, Partial and Multiple. Simple linear regression.
	18

	III
	Non-parametric Tests in SPSS

Chi-square test - Mann Whitney’s test for independent samples – Wilcoxon matched pairs sample test– Friedman’s test – Wilcoxon signed rank test – Kruskal Wallis test
	18

	IV
	Introduction to Tally Prime

Tally Prime: Introduction – Starting Tally Prime – Creation of a Company - Selecting company - Shutting a company - Altering company– Creating Accounting groups and ledgers – Vouchers – Practical problems for a new and existing business and not-for profit organisation. Accounting reports: Introduction – Displaying Trial balance, Profit and Loss Account, Balance sheet, Day book, Purchase register, Sales register, Cashflow/Funds flow and ratio analysis – Practical problems.
	18

	V
	Inventory and GST in Tally Prime

Inventory: Introduction to Inventory Masters – Creation of stock group – Creation of Godown – Creation of unit of measurement – Creation of stock item – Entering inventory details in Accounting vouchers – Practical problems. GST: Introduction – Enabling GST – Defining tax details – Entries in Accounting vouchers – View invoice report – Practical problems
	18


Question Pattern: 100% Practical

	Course Outcomes

	Course Outcomes
	On completion of this course, students will be able;

	CO1
	Create data file in SPSS

	CO2
	Examine Means of samples 

	CO3
	Conduct non-parametric tests

	CO4
	Create a company, form groups and get automated financial statements 

	CO5
	Automate inventory management and GST filing


	Text Books (Latest Editions)

	1. Sundara Pandian. P, Muthulakshmi. S & Vijayakumar, T (2022), Research Methodology & Applications of SPSS in Social Science Research, Sultan Chand & Sons, New Delhi

2. Morgan George. A, Barrett C Karen, Leech L Nancy and Gloeckner Gene W (2019), IBM SPSS for Introductory Statistics, Routledge, 6th Edition, U.K

3. Official Guide to Financial Accounting using Tally Prime (2021), BPB Publication, Delhi
4. Chheda Rajesh, U (2020), Learn Tally Prime, Ane Books, 4th Edition, New Delhi

	References Books

(Latest editions, and the style as given below must be strictly adhered to)

	1. Kulas John, Renata Garcia Prieto Palacios Roji, Smith Adams (2021), IBM SPSS Essentials: Managing and Analysing Social Sciences Data, 2nd Edition, John Wiley & Sons Inc., New York 

2. Rajathi. A, Chandran. P (2011), SPSS for You, MJP Publishers, Chennai

3. Sangwan Rakesh (2022), Learn Tally Prime in English, Ascend Prime Publication, Pilani
4. Lodha Roshan (2022), Tally Prime with GST Accounting, Law Point Publication, Kolkata

	Web Resources

	1. https://www.spss-tutorials.com/basics/

2. https://www.tallyclub.in/

3. https://tallysolutions.com/business-guides/inventory-management-in-tally-erp9/


Note: Latest edition of the books may be used

 Mapping of course outcomes with POs and PSOs

	
	POs
	PSOs

	
	1
	2
	3
	4
	5
	6
	1
	2
	3

	CO 1
	2
	3
	2
	2
	3
	3
	2
	3
	3

	CO 2
	3
	3
	2
	2
	3
	3
	2
	3
	3

	CO 3
	3
	3
	2
	2
	3
	3
	2
	3
	3

	CO 4
	3
	3
	2
	3
	3
	3
	3
	3
	3

	CO 5
	3
	3
	2
	3
	3
	3
	3
	3
	3


Strong - 3                   Medium – 2                 Low - 1

	Title of the Course
	5.1 STRATEGIC MANAGEMENT

	Part
	A

	Category
	Elective 5.1
	Year
	II
	Credits
	3
	Course Code
	231604304

	
	
	Semester
	III
	
	
	
	

	Instructional Hours

per week
	Lecture
	Tutorial
	Lab Practice
	Total
	CIA
	External
	Total

	
	4
	-
	--
	4
	25
	75
	100

	Learning Objectives

	LO1
	To understand strategic management and its levels and phases

	LO2
	To analyse the dynamics of competitive strategic management techniques

	LO3
	To familiarize with the business and functional level strategies

	LO4
	To gain knowledge on organisational and strategic leadership

	LO5
	To apply latest concepts in strategy implementation and control 

	UNIT
	Details
	No. of Periods for the Unit

	I
	Introduction to Strategic Management
Introduction to Strategic Management: Meaning and Nature of Strategic management, Framework of Strategic management, Strategic Levels in Organizations, Phases of strategic management, Benefits and challenges of strategic Management in global economy.        
	12

	II
	Techniques for Strategic Management
Dynamics of Competitive Strategy: Corporate governance- Role of Board of directors and top management in corporate governance; Agency and Stewardship theory, Situational Analysis-SWOT analysis, TOWS Matrix, Portfolio Analysis - BCG, GE, and ADL matrix -  Strategic Management Process: Strategic Planning, Strategic Intent – Vision, Mission and Objectives, Strategy Formulation - Corporate Level Strategies: Concepts and Nature of Corporate Strategy, Strategic Alternatives at Corporate Level-Growth, Stability, Expansion, Business Combinations – Mergers and Acquisitions, Strategic Alliances, Turnaround, Retrenchment and Retreat, Corporate parenting.                  
	12

	III
	Different Levels of Strategies                                                


Business Level Strategies: Competitive Strategies at Business Level, Michael Porter’s Generic Strategies, Best-Cost Provider Strategy - Functional Level Strategies: Marketing Strategy, Financial Strategy, Operations Strategy, Human Resource Strategy, Research and Development.                                              
	12

	IV
	Organisation and Strategic Leadership
(12 hrs)

Organisation and Strategic Leadership: Organisation Structure, Strategic Business Unit, Strategic Leadership, Strategy Supportive Culture, Entrepreneurship and Intrapreneurship, Strategic Leadership across organizations.    
	12

	V
	Strategy Implementation and Control
Strategy Implementation and Control: Strategy Implementation, Strategic Choice, Strategic Control, Strategy Audit, Business Process Reengineering, Benchmarking, Six Sigma and contemporary practices in strategic management.   
	12


	Course Outcomes

	Course Outcomes
	On completion of this course, students will be able;

	CO1
	Discuss strategic management principles at different levels and phases

	CO2
	Interpret the dynamics of competitive strategic management techniques

	CO3
	Examine business and functional level strategies

	CO4
	Identify strategic leadership and organisational skills

	CO5
	Apply latest concepts in strategy implementation and control 


	Text Books (Latest Editions)

	1. Prasad L. M., (2018), “Strategic Management”, 7th Edition, Sultan Chand & Sons, New Delhi.

2. Cherunilam, Francis, (2021), “Strategic Management” 8th Edition, Himalaya Publishing House Pvt Ltd, Mumbai.

3. John A. Pearce, Richard B. Robinson and Amita Mital, (2018) “Strategic Management” 14th Edition, McGraw Hill Education, New Delhi.

4. Gupta C. B. (2022), “Strategic Management” Latest Edition, S. Chand and Company Ltd, Noida, Uttar Pradesh.

	References Books

(Latest editions, and the style as given below must be strictly adhered to)

	1. Jeyarathanam M., (2021), “Strategic Management” 7th Edition, Himalaya Publishing House Pvt. Ltd, Mumbai

2. Ghosh P.K. (2014), “Strategic Management”, 14th Edition, Sultan Chand & Sons, New Delhi

3. Chandan J. S. and Nitish Sen Gupta (2022), “Strategic Management”, Vikas Publishing House Pvt. Ltd., New Delhi

4. Fred R. David, (2017), “Strategic Management Concepts and Cases” 13th Edition, Prentice Hall, Pearson Education, London, England

	Web Resources

	1. https://resource.cdn.icai.org/66691bos53810cp2.pdf

2. https://resource.cdn.icai.org/66693bos53810cp4.pdf

3. https://resource.cdn.icai.org/66694bos53810cp5.pdf

4. https://resource.cdn.icai.org/66695bos53810cp6.pdf
5. https://resource.cdn.icai.org/66697bos53810cp8.pdf


Note: Latest edition of the books may be used

Mapping of course outcomes with POs and PSOs

	
	POs
	PSOs

	
	1
	2
	3
	4
	5
	6
	1
	2
	3

	CO 1
	3
	3
	2
	3
	2
	2
	2
	1
	2

	CO 2
	3
	3
	2
	3
	2
	2
	2
	1
	2

	CO 3
	3
	3
	3
	3
	3
	3
	3
	2
	3

	CO 4
	3
	3
	3
	3
	3
	3
	3
	1
	3

	CO 5
	3
	3
	2
	3
	3
	2
	3
	1
	2


Strong - 3                   Medium – 2                 Low - 1

	Title of the Course
	5.2  INTERNATIONAL FINANCIAL MANAGEMENT

	Part
	A

	Category
	EC – 5
	Year
	II
	Credits
	3
	Course Code
	231604305

	
	
	Semester
	II
	
	
	
	

	Instructional Hours

per week
	Lecture
	Tutorial
	Lab Practice
	Total
	CIA
	External
	Total

	
	4
	-
	--
	4
	25
	75
	100

	Learning Objectives

	LO1
	To understand the importance and nature of international flow of funds

	LO2
	To gain knowledge on the various features and transactions in the foreign exchange market

	LO3
	To analyse the techniques of international investment decisions for building a better portfolio

	LO4
	To understand the flow of funds in the international banks

	LO5
	To become familiar with various international instruments

	UNIT
	Details
	No. of Periods for the Unit

	I
	International Financial Management
International Financial Management: An overview – Importance – Nature and Scope – International flow of Funds – Balance of Payments – International Monetary System.                                                                
	12

	II
	Foreign Exchange Market

Foreign Exchange Market: Features – Spot and Forward Market – Exchange Rate Mechanism – Exchange Rate determination in the Spot and Forward Markets – Factors Influencing Exchange Rate – Salient Features of FEMA – Market for Currency Futures and Currency Options – Hedging with Currency Future and Options.
	12

	III
	International Investment Decision

Foreign Direct Investment – International Capital Budgeting – International Portfolio Investment: Meaning – Benefit of International Portfolio Investment – Problem of International Investment.
	12

	IV
	International Financial Decisions

Overview of the International Financial Market – Channels for International Flow of Funds – Role and Functions of Multilateral Development Banks – International Banking: Functions – Credit Creation – Control of International Banks.
	12

	V
	International Financial Market Instruments
Short-term and Medium-term Instruments – Management of Short-term Funds – Management of Receivables and Inventory – Factors behind the Debt Crisis.
	12

	Course Outcomes

	Course Outcomes
	On completion of this course, students will be able;

	CO1
	Explain the importance and nature of international flow of funds

	CO2
	Assess the fluctuations in exchange rate and impact on exchange markets

	CO3
	Analyse the techniques of international investment decisions for building a better portfolio

	CO4
	Determine the flow of funds in the international banks

	CO5
	Evaluate various international financial market instruments


	Text Books (Latest Editions)

	1. Vyuptakesh Sharan, (2010), “International Financial Management” 6th Edition, Prentice Hall India Learning Pvt. Ltd, Delhi

2. Seth A K and Malhotra S K, (2000), “International Financial Management” 2nd Edition, Galgotia Publishing Company, Delhi

3. Agarwal O P, (2021), “International Financial Management” 3rd Edition, Himalaya Publishing House Pvt Ltd, Mumbai

4. Apte P G, (2006), “International Financial Management” 4th Edition, MCGraw Hill (India) Pvt. Ltd., Noida, Uttar Pradesh
5. Varshney R L and Bhashyam S (2016), “International Financial Management An Indian Perspective”, Sultan Chand & Sons, New Delhi

	References Books

(Latest editions, and the style as given below must be strictly adhered to)

	1. Jeevanandam C, (2020), “Foreign Exchange Practice Concepts and Control”, 17th Edition, Sultan Chand & Sons, New Delhi

2. Kevin S, (2022), “Fundamentals of International Financial Management” 2nd Edition, Prentice Hall India Learning Pvt. Ltd, Delhi

3. Amuthan R, (2021), “International Financial Management” 3rd Edition, Himalaya Publishing House Pvt Ltd, Mumbai
4. Bhalla V K (2014), “International Financial Management (Text and Cases)”, Sultan Chand & Sons, New Delhi

	Web Resources

	1. https://iare.ac.in/sites/default/files/LECTURE%20NOTES-IFM.pdf
2. https://www.bauer.uh.edu/rsusmel/4386/ifm%20-%20lecture%20notes.pdf
3. https://ebooks.lpude.in/management/mba/term_4/DMGT549_INTER
NATIONAL_FINANCIAL_MANAGEMENT.pdf


Note: Latest edition of the books may be used

Mapping of course outcomes with POs and PSOs

	
	POs
	PSOs

	
	1
	2
	3
	4
	5
	6
	1
	2
	3

	CO 1
	1
	2
	2
	3
	2
	2
	2
	1
	2

	CO 2
	1
	2
	2
	3
	2
	2
	2
	1
	2

	CO 3
	2
	3
	2
	3
	2
	2
	2
	2
	2

	CO 4
	1
	2
	2
	3
	2
	2
	2
	1
	2

	CO 5
	2
	3
	2
	3
	2
	2
	2
	2
	2


Strong - 3                   Medium – 2                 Low - 1

	Title of the Course
	PRODUCTION MANAGEMENT

	Part
	

	Category
	Core Industry Module
	Year
	II
	Credits
	3
	Course Code
	231604306

	
	
	Semester
	III
	
	
	
	

	Instructional Hours

per week
	Lecture
	Tutorial
	Lab Practice
	Total
	CIA
	External
	Total

	
	4
	-
	--
	4
	25
	75
	100

	Learning Objectives

	LO1
	To understand the major functions and responsibilities of production manager

	LO2
	To determine the factors affecting plant location and plant layout

	LO3
	To explain the functions involved in production planning and control

	LO4
	To list out the steps involved in Routing, Scheduling, Despatching and follow-up

	LO5
	To realize the importance of maintenance

	UNIT
	Details
	No. of Periods for the Unit

	I
	Overview of Production Management
Production: Meaning, Definition, Procedure, Types, Relationship of production with other functions – Production Management–Meaning, Definition, Scope, Problems, Functions and responsibilities of a production manager 
	12

	II
	Plant Location and Plant Layout

Plant Location: Importance, Reasons for relocation, Factors influencing Plant Location, Factors influencing selection of site, Urban, Suburban or Rural areas, Recent trends in location of industries; Equipment Selection: Steps involved in the selection of Equipment

Plant Layout: Definition, Characteristics of an efficient layout, Objectives of Plant layout, Advantages of a good Layout, Symptoms of bad layout, Principles and criteria of plant layout, Steps involved in Plant layout, Tools and techniques of Plant layout, Factors influencing Plant layout, Types of Plant layout.

Factory Building: Classes of building construction, Factors to be considered in planning factory building, Advantages of a well-planned constructed plant building
	12

	III
	Production Planning and Control

Production Planning: Meaning, Definition, Characteristics, Importance, Analysis of the planning process, Pre-requisites of production planning department.

Production Control: Definition, Objectives, Functions involved in production control, Advantages, Requirements of production control system

Production Planning and control: Definition, Objectives, Functions, Stages of production planning and control, Production Methods and Production planning and control, Production Planning Vs Production control
	12

	IV
	Production – Routing, Scheduling, Despatching and Follow Up

Routing: Meaning, Definition, Importance, Procedures, Factors affecting routing procedure.

Scheduling: Meaning, Definition, Basic Problems, Objectives, Factors influencing scheduling, Procedure for scheduling, Reducing Scheduling problems

Despatching: Meaning, Definition, Principal Functions of Despatching

Production Follow Up: Meaning, Need, Qualities of a follow up person, Problems, Types, Causes of Production delay, Preventing production delays
	12


	V
	Maintenance Management

Maintenance: Meaning: Areas of Maintenance, Objectives, Economic aspects of maintenance, Functional elements of maintenance programme, Advantages of Maintenance management, Requirements for efficient maintenance management, Maintenance policies, Type of maintenance
	12


	Course Outcomes

	Course Outcomes
	On completion of this course, students will be able;

	CO1
	Understand the major functions and responsibilities of production manager

	CO2
	Determine the factors affecting plant location and plant layout

	CO3
	Explain the functions involved in production planning and control

	CO4
	List out the steps involved in Routing, Scheduling, Despatching and follow-up

	CO5
	Realize the importance of maintenance


	Text Books (Latest Editions)

	1. Saravanavel P and Sumathi S,“ Production and Material Management”, Margham Publication, Chennai

	References Books

(Latest editions, and the style as given below must be strictly adhered to)

	1. Aswathappa K and Shridhara Bhat K, “Production and Operations Management”, Himalaya Publishing House

2. Anil Kumar S and Suresh S, “Production and Operations Management”, New Age International Publishers

3. Chary S N, “Production And Operations Management”, Sixth Edition, Mc Graw Hill

4. Jain K C and Aggarwal K C, “Production Planning & Industrial Management”, Eighth Edition, Khanna Publishers

5. Rajesh K Prasad and Bijoya Prasad, “Production Management”, 3rd Edition, Jain Brothers

	Web Resources

	1
	https://oms.bdu.ac.in/ec/admin/contents/316_P16MBA8_2020052412124421.pdf

	2
	https://courseware.cutm.ac.in/wp-content/uploads/2020/06/Production-Management-Module-1-Course-notes.pdf

	3
	https://vssut.ac.in/lecture_notes/lecture1429900757.pdf

	4
	https://oms.bdu.ac.in/ec/admin/contents/175_P16MBA8_2020051909445673.pdf


Note: Latest edition of the books may be used

Mapping of course outcomes with POs and PSOs

	
	POs
	PSOs

	
	1
	2
	3
	4
	5
	6
	1
	2
	3

	CO1
	1
	2
	1
	2
	3
	3
	3
	1
	3

	CO2
	3
	3
	3
	3
	3
	3
	3
	1
	3

	CO3
	3
	3
	3
	3
	3
	3
	3
	1
	3

	CO4
	3
	3
	2
	3
	3
	3
	3
	2
	3

	CO5
	2
	2
	2
	3
	3
	3
	3
	1
	3




Strong - 3                   Medium – 2                 Low - 1

	Title of the Course
	LOGISTICS MANAGEMENT

	Part
	

	Category
	SEC - 3
	Year
	II
	Credits
	2
	Course Code
	231604307

	
	
	Semester
	III
	
	
	
	

	Instructional Hours

per week
	Lecture
	Tutorial
	Lab Practice
	Total
	CIA
	External
	Total

	
	2
	-
	--
	2
	25
	75
	100

	Learning Objectives

	LO1
	To understand   the logistics system and its components.

	LO2
	To gain knowledge about the customer service portfolio.

	LO3
	To identify the role of supply chain management

	LO4
	To examine the role and position of inventory in logistics management

	LO5
	Apply the knowledge and skills in the development and operations of warehousing

	UNIT
	Details
	No. of Periods for the Unit

	I
	  Introduction to logistics management
        Logistics management meaning – definition- operational objectives- evolution of the logistics concept-components of logistics management – functions of logistics.
	6

	II
	Logistics and customer service                                                                      

       Introduction - nature and concept-components - GAPS analysis for customer service
	6

	III
	Supply Chain Management

Introduction – nature and concept - functions and contributions- outsourcing and 3 PLs – fourth Party Logistics (4PLs).
	6

	IV
	Role of inventory management                                                                            
         Inventory – meaning- types of inventories-functions of inventory in logistics and supply chain management –  ABC analysis
	6

	V
	Warehousing ;                                                                                                                   
Introduction- Warehousing - types of warehousing - functions of warehousing-warehouse design -operational mechanism of warehouse
	6


	Course Outcomes

	Course Outcomes
	On completion of this course, students will be able;

	CO1
	Explain the components of logistics management 

	CO2
	Assess the components of customer services

	CO3
	Apply contemporary issues pertaining to sourcing and supplier management.

	CO4
	Evaluate ABC analysis in logistic management.

	CO5
	Discuss the operational mechanism of  a warehouse in logistic management.


	Text Books (Latest Editions)

	1. Logistics and supply chain management BY D.K.Agarwal macmillan india 2003

	References Books

(Latest editions, and the style as given below must be strictly adhered to)

	1
	Reji Ismail, Logistic Management – (Excel Books)

	2
	Raguram& N Rangaraj, Logistics and Supply Chain Management _ cases & concepts, Mc Millan publishers, 2009

	3
	Khanna k k _ Logistics Approach: Physcial Distribution Management 


	Web Resources

	01. https://books.googl.com

02. https://www.sapnaonline.com


Mapping of course outcomes with POs and PSOs

	
	POs
	PSOs

	
	1
	2
	3
	4
	5
	6
	1
	2
	3

	CO 1
	1
	2
	2
	3
	2
	2
	2
	1
	2

	CO 2
	1
	2
	2
	3
	2
	2
	2
	1
	2

	CO 3
	2
	3
	2
	3
	2
	2
	2
	2
	2

	CO 4
	1
	2
	2
	3
	2
	2
	2
	1
	2

	CO 5
	2
	3
	2
	3
	2
	2
	2
	2
	2


Strong - 3                   Medium – 2                 Low - 1

	Title of the Course
	ENTREPRENEURSHIP DEVELOPMENT

	Part
	B

	Category
	AECC - 3
	Year
	II
	Credits
	2
	Course Code
	231604308

	
	
	Semester
	III
	
	
	
	

	Instructional Hours

per week
	Lecture
	Tutorial
	Lab Practice
	Total
	CIA
	External
	Total

	
	2
	-
	--
	2
	25
	75
	100

	Learning Objectives

	LO1
	To know the women entrepreneurs schemes

	LO2
	To understand the steps in starting small industry

	LO3
	To analyze the objectives of Entrepreneurs’ Enterprise Development Scheme 

	LO4
	To gain the Role and functions of Commercial banks -ITCOT - TIIC - THADCO 

	LO5
	To analyse the Incentives and subsidies to MSME

	UNIT
	Details
	No. of Periods for the Unit

	I
	Entrepreneurship – meaning – definition – objectives - women entrepreneurship development schemes- TREAD-micro credit scheme for women-marketing development fund for women-TRYSEM.-Mahila vikash nidhi-Rashtriya mahila kosh.
	6

	II
	MSME - meaning - definition - steps in starting small industry - project report – meaning- characteristics of project report – Role of DIC in promoting entrepreneurship
	6

	III
	NEEDS (New Entrepreneurs’ Enterprise Development Scheme) – meaning – objectives – target group - nodal/implementing agencies - eligibility criteria
	6

	IV
	Institutional support to entrepreneurs -  Role and functions  – Commercial banks - SSIB, SIDO, SISI, NSIC, NPC, NRDC, SIDCO-ITCOT - TIIC - THADCO 


	6

	V
	Incentives and subsidies to MSME - meaning  tax concessions – assistances - marketing assistances - export assistances – technical assistances.
	6

	Course Outcomes

	Course Outcomes
	On completion of this course, students will be able;

	CO1
	Explain the importance of Mahila vikash nidhi, Rashtriya mahila kosh.

	CO2
	Assess the Role of DIC in promoting entrepreneurship

	CO3
	Aware of nodal/implementing agencies, eligibility criteria

	CO4
	Analyse the progress of  TIIC - THADCO

	CO5
	Evaluate various Incentives and subsidies to MSME


	Text Books (Latest Editions)

	01. Gordon, K.Natarajan, Entrepreneurship Development, Himalaya Publishing house, Mumbai 

02. Ram Chandran, Entrepreneurship Development Tata McGraw Hill, New Delhi 

03. Khanka, S S.  Entrepreneurship Development S Chand & Company Ltd. New Delhi


	References Books

(Latest editions, and the style as given below must be strictly adhered to)

	01. C.B. Gupta and Srinivasan, Entrepreneurship Development, S Chand & Sons, New Delhi

02. Dr. Arun Manohar Sherkar, Dr. Bhawna Saxena, Dr. S. Rani, EPRENEURSHIP
       DEVELOPMENT, Redshine Publication
03. Dr. Jayshree Suresh , Entrepreneurial Development,Margham Publication
04. Poornima M., ‎Charantimath Entrepreneurship Development and Small Business Enterprises


	Web Resources

	01. https://www.ediindia.org
02. https://www.msde.gov.in
03. https://www.researchgate.net
04. https://online courses swayam2.ac.in
05. https://msmc.gov.in>entrepreneurs 
06. https://www.himpob.com


Mapping of course outcomes with POs and PSOs

	
	POs
	PSOs

	
	1
	2
	3
	4
	5
	6
	1
	2
	3

	CO 1
	1
	2
	2
	3
	2
	2
	2
	1
	2

	CO 2
	1
	2
	2
	3
	2
	2
	2
	1
	2

	CO 3
	2
	3
	2
	3
	2
	2
	2
	2
	2

	CO 4
	1
	2
	2
	3
	2
	2
	2
	1
	2

	CO 5
	2
	3
	2
	3
	2
	2
	2
	2
	2




Strong - 3                   Medium – 2                 Low - 1

	Title of the Course
	Internship / Industrial Activity

	Part
	B

	Category
	
	Year
	II
	Credits
	2
	Course Code
	231604309

	
	
	Semester
	III
	
	
	
	

	Instructional Hours

per week
	Lecture
	Tutorial
	Lab Practice
	Total
	CIA
	External
	Total

	
	--
	-
	--
	--
	25
	75
	100


The Students will undergo minimum 7 days of summer internship/industrial activity training in subject related organization after their second semester for PG and Fourth semester for UG examinations (Summer Vacation).

The student will be allotted a faculty for guiding the internship/industrial activity. After the completion of the internship/industrial activity, he/she has to document the work, and submit the report along with the Certificate from the concern organization (2 copies – one to the Controller’s Office, one to the Department Library)

The External viva voce examination will be conducted on or before last working day of the Third semester for PG and Fifth semester for UG.

Evaluation of internship/industrial activity

	
	Internal
	External
	Total

	Internship Report
	15
	50
	65

	Viva
	10
	25
	35

	Total
	25
	75
	100


	Title of the Course
	CORPORATE AND ECONOMIC LAWS

	Part
	A

	Category
	Core – 10
	Year
	II
	Credits
	4
	Course Code
	231604401

	
	
	Semester
	IV
	
	
	
	

	Instructional Hours

per week
	Lecture
	Tutorial
	Lab Practice
	Total
	CIA
	External
	Total

	
	6
	-
	--
	6
	25
	75
	100

	Learning Objectives

	LO1
	To analyse current and capital account transactions and dealings in foreign currency under FEMA

	LO2
	To understand unethical competitive practices and forums for redressal of consumer disputes under Competition Act and Consumer Protection Act

	LO3
	To understand the procedure for obtaining patents and copyright under The Copyright and Patents Act

	LO4
	To evaluate offences and punishment for money laundering under Prevention of Money Laundering Act

	LO5
	To explain the registration and related procedures under Real Estate Act

	UNIT
	Details
	No. of Periods for the Unit

	I
	Introduction to Foreign Exchange Management Act, 1999
Foreign Exchange Management Act, 1999: Introduction – Definitions – Current Account transactions – Capital Account transactions – Realisation, repatriation and surrender of foreign currency – Remittance of assets – Possession and retention of foreign currency or foreign coins – Authorised person – Adjudication and Appeal.
	18

	II
	Competition Act, 2002 and Consumer Protection Act, 2019
Competition Act, 2002: Objective – Prohibition of Agreements, Prohibition of Abuse of Dominant Position - Regulation of combinations - Competition Commission of India: Duties, Powers and Functions of Commission - Appellate Tribunal.

The Consumer Protection Act, 2019: Objects; Rights of consumers – Consumer Dispute Redressal Commissions - Consumer protection councils – Procedure for admission to complaints – Appeal against orders.
	18

	III
	Law relating to intellectual property rights
Law relating to intellectual property rights: Introduction - The Copyright Act, 1957: Works in which copyright subsist - Ownership of copyright and the rights of the owner - Assignment of copyright - Disputes with respect to assignment of copyright - Term of copyright - Registration of copyright - Infringement of copyright.                                                                                                
The Patents Act, 1970: Inventions not patentable - Applications for patents - Publication and examination of applications - Grant of patents and rights conferred - Register of patents.  Trademarks Act, 1999: Conditions for registration - Procedure for and duration of registration - Effect of registration - Collective marks.
	18

	IV
	Prevention of Money Laundering Act, 2002

Prevention of Money Laundering Act, 2002: Offence of money laundering –Punishment for money laundering –Attachment, adjudication and confiscation - Obligations of Banking Companies, Financial Institutions and Intermediaries – Summons, Search and Seizure – Appellate Tribunal.
	18


	V
	Real Estate (Regulation and Development) Act, 2016
Real Estate (Regulation and Development) Act, 2016: Introduction - Salient features of the Act - Registration of Real Estate Project – Registration of Real Estate agents – Functions and duties of promoter – Rights and duties of Allottees – Offences, penalties and adjudication – Specimen agreement for sale to be executed between the promoter and the allottee.
	18

	Course Outcomes

	Course Outcomes
	On completion of this course, students will be able;

	CO1
	Recall important provisions of FEMA

	CO2
	Evaluate the provisions of the Competition Act, 2002 and Consumer Protection Act to govern commercial competition and protect a consumer

	CO3
	Recall the process relating to obtaining copyrights and patents.

	CO4
	Examine the provisions of Money Laundering Act

	CO5
	Analyse the provisions relating to regulation of real estate.


	Text Books (Latest Editions)

	1. Munish Bandari (2022), A Textbook on Corporate and Economic Laws, 33rd Edition, Bestword Publications, New Delhi

2. Amit Vohra and Rachit Dhingra (2022), Economic, Business and Commercial Laws, 18th Edition, Bharat Book House, Siliguri
3. Pankaj Garg (2021), Taxmann’s Corporate and Economic Laws, 7th Edition, Taxmann Publications, New Delhi

	References Books

(Latest editions, and the style as given below must be strictly adhered to)

	1. Sekar G and Saravana Prasath B (2022), Students’ Handbook on Corporate and Economic Law, Commercial Law Publishers (India) Pvt.Ltd.,, New Delhi
2. Taxmann (2021), FEMA & FDI Ready Reckoner, 15th Edition, Taxmann Publications, New Delhi
3. Ahuja V.K. and Archa Vashishtha (2020), Intellectual Property Rights (contemporary Developments), Thomson Reuters, Toronto, (CAN)

	Web Resources

	1. https://resource.cdn.icai.org/67333bos54154-m3cp1.pdf

2. https://resource.cdn.icai.org/67335bos54154-m3cp3.pdf

3. https://resource.cdn.icai.org/68523bos54855-cp1.pdf
4. https://resource.cdn.icai.org/68524bos54855-cp2.pdf


Mapping of course outcomes with POs and PSOs

	
	POs
	PSOs

	
	1
	2
	3
	4
	5
	6
	1
	2
	3

	CO 1
	3
	3
	2
	2
	3
	3
	3
	2
	3

	CO 2
	3
	3
	3
	2
	2
	3
	2
	2
	3

	CO 3
	3
	3
	2
	2
	2
	3
	2
	2
	3

	CO 4
	3
	3
	3
	3
	3
	3
	3
	2
	3

	CO 5
	3
	3
	2
	2
	3
	3
	3
	2
	3


Strong - 3                   Medium – 2                 Low - 1

	Title of the Course
	HUMAN RESOURCE ANALYTICS

	Part
	A

	Category
	Core 11
	Year
	II
	Credits
	4
	Course Code
	231604402

	
	
	Semester
	IV
	
	
	
	

	Instructional Hours

per week
	Lecture
	Tutorial
	Lab Practice
	Total
	CIA
	External
	Total

	
	6
	-
	--
	6
	25
	75
	100

	Learning Objectives

	1
	To understand the concept and framework of human resource analytics

	2
	To evaluate the process of human resource analytics and the relevant research tools

	3
	To illustrate the evolution, types and design of HR metrics

	4
	To deal with data collection and transformation

	5
	To adopt tools and techniques for predictive modelling

	UNIT
	Details
	No. of Periods for the Unit

	I
	Introduction to Human Resource Analytics
Human Resource Analytics: Introduction – Concept – Evolution - Importance – Benefits – Challenges - Types of HR Analytics – HR Analytics Framework and Models.
	18

	II
	Business Process and HR Analytics
Business Process and HR Analytics: Introduction – Data Driven Decision Making in HR - Data Issues – Data Validity – Data Reliability - HR Research tools and techniques –Statistics and Statistics Modelling for HR Research.
	18

	III
	Introduction to HR Metrics 
HR Metrics: Introduction - Historical Evolution of HR metrics- Importance – Types of HR Metrics – Types of data - HR Metrics Design Principles –– HR Scorecard – HR Dashboards.
	18

	IV
	Analytics and Data

HR Analytics and Data: Introduction – HR Data Collection – Data quality – Big data for Human Resources – Process of data collection for HR Analytics – Transforming data into HR information – HR Reporting – Data Visualization – Root cause analysis.
	18

	V
	HR Analytics and Predictive Modelling
HR Analytics and Predictive Modelling: Introduction – HR Predictive Modelling – Different phases – Predictive analytic tools and techniques – Information for Predictive analysis - Software solutions - Predictive Analytic Models for Quantitative Data - Steps involved in predictive analytics.
	18


Question pattern: Theory: 50%; Problems: 50%

Course Outcomes

Students will be able to 

	CO 1
	Examine the concept of human resource analytics

	CO 2
	Apply the HR tools and techniques in decision making

	CO 3
	Examine the different types of HR metrics and their relative merits

	CO 4
	Collect and transform data leading to HR reporting

	CO 5
	Build models for predictive analysis


	Books for study:
1. Nishant Uppal (2020), Human Resource Analytics Strategic Decision Making, 1st Edition, Pearson Education Pvt. Ltd., Chennai

2. Sarojkumar and Vikrant Verma (2022), HR analytics, Thakur Publication Pvt. Ltd, Lucknow.
3. Dipak Kumar Bhattacharyya (2017), HR analytics: understanding theories and applications, 1st Edition, Sage Publications India Private Limited, New Delhi

	Books for reference:
1. Ramesh Soundararajan and Kuldeep Singh (2019), Winning on HR analytics, Sage publishing, New Delhi

2. Anshul Saxena (2021), HR analytics: quantifying the intangible, 1st Edition, Blue Rose publishers, New Delhi
3. Michael J. Walsh (2021), “HR analytics essentials you always wanted to know”, 7th Edition, Vibrant publishers, Mumbai.

	Web references:

1. https://hbr.org/webinar/2017/06/leveraging-hr-analytics-in-strategic-decisions

2. https://www.mbaknol.com/human-resource-management/human-resource-metrics/
3. https://www.managementstudyguide.com/hr-metrics-and-workforce-analysis.htm


Note: Latest edition of the books may be used

Mapping of course outcomes with POs and PSOs

	
	POs
	PSOs

	
	1
	2
	3
	4
	5
	6
	1
	2
	3

	CO 1
	3
	2
	2
	3
	3
	3
	3
	3
	3

	CO 2
	3
	3
	2
	3
	3
	3
	3
	3
	3

	CO 3
	3
	3
	2
	3
	3
	3
	3
	3
	3

	CO 4
	3
	3
	2
	3
	3
	3
	3
	3
	3

	CO 5
	3
	3
	2
	3
	3
	3
	3
	3
	3


Strong - 3                   Medium – 2                 Low - 1

	Title of the Course
	INTERNATIONAL BUSINESS

	Part
	A

	Category
	Core 12
	Year
	II
	Credits
	4
	Course Code
	231604403

	
	
	Semester
	IV
	
	
	
	

	Instructional Hours

per week
	Lecture
	Tutorial
	Lab Practice
	Total
	CIA
	External
	Total

	
	6
	-
	--
	6
	25
	75
	100

	
	Learning Objectives

	1
	To understand the concepts of International Business and International Business Environment

	2
	To analyse the different theories of International Business.

	3
	To understand the legal procedures involved in International Business.

	4
	To evaluate the different types of economic integrations.

	5
	To analyse the operations of MNCs through real case assessment.

	UNIT
	Details
	No. of Periods for the Unit

	I
	Introduction to International business
International Business - Meaning, Nature, Scope and Importance- Stages of internationalization of Business-Methods of entry into foreign markets: Licensing- Franchising- Joint Ventures-Strategic Alliances- Subsidiaries and Acquisitions - Framework for analyzing international business environment- Domestic, Foreign and Global Environment-Recent Developments in International Business.
	18

	II
	Theoretical Foundations of International business 

Theoretical Foundations of International Business: Theory of Mercantilism- Theory of Absolute and Comparative Cost Advantage - Haberler’s Theory of Opportunity Cost- Heckscher- Ohlin Theory Market Imperfections Approach-Product Life Cycle Approach -  Transaction Cost Approach - Dunning’s Eclectic Theory of International Production.
	18

	III
	Legal framework of International Business 

Legal framework of International Business: Nature and complexities: Code and common laws and their implications to Business - International Business contract - Legal provisions, Payment terms.
	18

	IV
	Multi-Lateral Agreements and Institutions 

Multi-Lateral Agreements and Institutions: Economic Integration – Forms: Free Trade Area, Customs Union, Common Market and Economic Union-Regional Blocks: Developed and Developing Countries-NAFTA- EU-SAARC, ASEAN - BRICS - OPEC-Promotional role played by IMF-World Bank and its affiliates- IFC, MIGA and ICSID – ADB -Regulatory role played by WTO and UNCTAD.
	18

	V
	Multinational Companies (MNCs) and Host Countries 

Multinational Companies (MNCs) and Host Countries: MNCs – Nature and characteristics. Decision Making-Intra Firm Trade and Transfer Pricing – Technology Transfer- Employment and labour relations- Management Practices- Host Country Government Policies-International Business and Developing countries: Motives of MNC operations in Developing Countries (Discuss case studies)-Challenges posed by MNCs.
	18


Course Outcomes

Students will be able to:

	CO 1
	Recall the concepts of International Business and International Business Environment 

	CO 2
	Analyze different theories of International Business 

	CO 3
	Evaluate the legal procedures involved in International Business. 

	CO 4
	Explain the different types of economic integrations.

	CO 5
	Identify the operations of MNCs through real case assessment

	  Books for study:

1. Charles W.L. Hill, International Business: Competing in the Global Market Place, Mc Graw Hill, NewYork

2. Charles W. L. Hill, Chow How Wee & Krishna Udayasankar, International Business: An Asian Perspective- Mc Graw Hill, New York 
3. Rakesh Mohan Joshi (2009), International Business, Oxford University Press

	Books for reference:

1. Donald Ball, Michael Geringer, Michael Minor & Jeanne McNett, International Business: The Challenge of Global Competition, Mc Graw Hill Education, NewYork

2. Alan M Rugman & Simon Collinson, International Business: Pearson Education, Singapore

	Web references:

1. https://www.icsi.edu/media/webmodules/publications/9.5%20International%20Business.pdf
2. https://ebooks.lpude.in/commerce/mcom/term_3/DCOM501_ INTERNATIONAL_BUSINESS.pdf
3. https://www.shobhituniversity.ac.in/pdf/econtent/International-Business-Unit-1-Dr-Neha-Yajurvedi.pdf


Note: Latest edition of the books may be used

Mapping of course outcomes with POs and PSOs

	
	POs
	PSOs

	
	1
	2
	3
	4
	5
	6
	1
	2
	3

	CO1
	1
	3
	1
	2
	2
	2
	3
	1
	2

	CO2
	3
	2
	3
	1
	3
	3
	2
	2
	1

	CO3
	2
	1
	2
	3
	2
	2
	3
	3
	3

	CO4
	1
	3
	1
	2
	1
	1
	2
	2
	2

	CO5
	3
	2
	2
	2
	2
	2
	1
	1
	1


Strong - 3                   Medium – 2                 Low - 1

	Title of the Course
	PROJECT WITH VIVA VOCE

	Part
	A

	Category
	Core 13
	Year
	II
	Credits
	3
	Course Code
	231604404

	
	
	Semester
	IV
	
	
	
	

	Instructional Hours

per week
	Lecture
	Tutorial
	Lab Practice
	Total
	CIA
	External
	Total

	
	4
	-
	--
	4
	25
	75
	100


Objectives: 

· To apply the theoretical knowledge to the Practical Business problems.

· To give basic Research knowledge to the PG students.

· To create knowledge about to the techniques of Data collection.
· Every student must complete a project work in the Fourth semester. 

· Every student will be assigned to a staff member who will provide necessary guidance for preparation. 

· Every student shall be asked to maintain work diary relating to the project work. 

· Every student must submit the project report at the end of the Fourth semester before the last working day. 

· The report will be signed by the staff guide and countersigned by the Head of the Department of Commerce.

· The distribution mark for the Project:

	PARTICULARS
	INTERNAL
	EXTERNAL

	Project Report

Viva Voice


	15

10
	50

25

	TOTAL
	25
	75


	Title of the Course
	6.1 ORGANISATIONAL BEHAVIOUR

	Part
	A

	Category
	EC – 6
	Year
	II
	Credits
	3
	Course Code
	231604405

	
	
	Semester
	IV
	
	
	
	

	Instructional Hours

per week
	Lecture
	Tutorial
	Lab Practice
	Total
	CIA
	External
	Total

	
	4
	-
	--
	4
	25
	75
	100

	Learning Objectives

	LO1
	To understand the various aspects of human behaviour at work.

	LO2
	To understand the role of motivation and job satisfaction in organisational commitment

	LO3
	To analyse different forms of organisational structure and contemporary communication   tools.

	LO4
	To analyse the importance of transactional analysis in facilitating negotiations and conflict       management.

	LO5
	To gain knowledge on recent trends in organisational change and development.

	UNIT
	Details
	No. of Periods for the Unit

	I
	Introduction to Organizational Behaviour and Learning
Introduction to Organizational Behaviour – OB Models - Challenges facing management – Personality – Perception- Attitudes – Values. Organisational Learning: Meaning, Theories (Chris Argyris and Donald Schon: Espoused theory, Theory-in-use, Three levels of learning) Introduction to learning organisation.
	12

	II
	Motivation and Job Satisfaction

Motivation Theories – Content theories (Maslow, Herzberg, ERG), Process Theories (Vroom, Porter and Lawler) – Job Satisfaction- Organisational commitment
	12

	III
	Organisational structure and Communication

Organisational structure- Factors, Forms. Importance of virtual organisations -Organisational            communication- Importance, Forms, Functions. Organisational Climate and Culture. Business communication: Harnessing Business Emails and Corporate Communication tools.
	12

	IV
	Transactional Analysis and Organizational Conflicts

Transactional analysis: Meaning, Benefits, Levels of self-awareness, Analysis of transactions. Organizational Conflicts – Process, Levels, Conflict management. Negotiation – Types and Process - Introduction to Workplace Spirituality.
	12

	V
	Contemporary practices in Organisational Change and Development

International Organisational Behaviour Practices - Organizational Change and Change Management. Organisational Development – Meaning, Models and Interventions.
	12


Course outcomes:
Students will be able to:

	CO 1
	Identify the effect of OB models and organizational learning on  human behaviour.

	CO 2
	Assess theories of motivation and their impact on job      satisfaction.

	CO 3
	Examine effective communication tools for better organisational climate.

	CO 4
	Analyse interpersonal transactions at workplace.

	CO 5
	Evaluate the various OB models for change management and development in the organization.


	Books for study:

1. Aswathappa, (2021) “Organizational Behaviour (Text, Cases and Games)”, 7th Edition, Hmalaya Publication, Mumbai.

2. Subba Rao, (2021) “Organizational Behaviour”, 6th Edition, Himalaya Publication, Mumbai.

3. S.S. Khanka, (2021) “Organizational Behaviour (Text and Cases)”, 4th Edition, S. Chand, Noida (UP).

4. L.M. Prasad, (2016) “Organizational Behaviour”, 6th Edition, Sultan Chand, New Delhi.

	Books for Reference:
1.  Kavitha Singh, (2022) “Organizational Behaviour (Text and Cases)”, 3rd Edition, Sulthan.Chand, New Delhi.

2. Fred Luthans, (2017) “Organizational Behaviour”, 12th Edition, McGraw Hill International Edition, New York (USA).

3. Stephen P. Robbins, Timothy A. Judge, Eharika Vohra, (2018) “Organizational Behavior”, 18th Edition, Pearson Education, London.

4. Mishra M. N. (2001), “Organizational Behaviour”, 1st Edition, S. Chand, Noida (UP).

	Web references:

1. http://www.nwlink.com/~donclark/leader/leadob.html

2. https://www.tankonyvtar.hu/hu/tartalom/tamop412A/20110023_Psychology/ 030300.scorl

3. https://www.workvivo.com/blog/corporate-communication/

4. https://www.mbaknol.com/management-concepts/concept-of-workplace spirituality/

5. http://www.essentialtoolsseries.com/SpringboardWebApp/userfiles/estools/file/ Chapter%202.pdf


Note: Latest edition of the books may be used

Mapping of course outcomes with POs and PSOs

	                                                 
	POs
	PSOs

	
	1
	2
	3
	4
	5
	6
	1
	2
	3

	CO1
	3
	3
	2
	3
	3
	3
	3
	2
	3

	CO2
	3
	3
	2
	3
	3
	3
	3
	2
	3

	CO3
	3
	3
	2
	3
	3
	3
	3
	2
	3

	CO4
	3
	3
	2
	3
	3
	3
	3
	2
	3

	CO5
	3
	3
	2
	3
	3
	3
	3
	2
	3




Strong - 3                   Medium – 2                 Low - 1

	Title of the Course
	6.2 INSOLVENCY LAW AND PRACTICE

	Part
	A

	Category
	Elective - 6
	Year
	II
	Credits
	3
	Course Code
	231604406

	
	
	Semester
	IV
	
	
	
	

	Instructional Hours

per week
	Lecture
	Tutorial
	Lab Practice
	Total
	CIA
	External
	Total

	
	4
	-
	--
	4
	25
	75
	100

	Learning Objectives

	LO1
	To gain knowledge on Insolvency and Bankruptcy Code

	LO2
	To gain knowledge of the recent developments in the arena of Insolvency Law and Bankruptcy code

	LO3
	To understand the legal, procedural and practical aspects of Insolvency and its resolution

	LO4
	To analyse cross border insolvency laws and insolvency resolution

	LO5
	To evaluate code of conduct laid down for Insolvency practitioners

	UNIT
	Details
	No. of Periods for the Unit

	I
	Introduction to Insolvency and Bankruptcy Code 

Introduction to Insolvency and Bankruptcy Code: Concepts, Need for the Insolvency and Bankruptcy Code 2016 - Important Definitions.                                                            
	12

	II
	Corporate Insolvency Resolution Process

Corporate Insolvency Resolution Process: Legal Provisions; Committee of Creditors; Procedure; Documentation; Appearance; Approval. Insolvency Resolution of Corporate Persons: Contents of resolution plan; Submission of resolution plan; Approval of resolution plan - Resolution Strategies:
Restructuring
of Equity and
Debt – Compromise and Arrangement; Acquisition; Takeover and Change of Management; Sale of Assets.
	12

	III
	Liquidation and Adjudication of Corporate Persons
Liquidation of Corporate Person: Initiation of Liquidation; Powers and duties of Liquidator; Liquidation Estate; Distribution of assets; Dissolution of corporate debtor - Voluntary Liquidation of Companies: Procedure for Voluntary Liquidation; Initiation of Liquidation; Effect of liquidation; Appointment; Remuneration; Powers and duties of Liquidator; Completion of Liquidation - Adjudication and Appeals for Corporate Persons: Adjudicating Authority in relation to insolvency resolution and liquidation for corporate persons; Jurisdiction of NCLT; Grounds for appeal against order of liquidation; Appeal to Supreme Court on question of law; Penalty of carrying on business fraudulently to defraud traders.
	12

	IV
	Cross Border Insolvency
Cross Border Insolvency: Introduction; Global developments; UNCITRAL Legislative Guide on Insolvency Laws; UNCITRAL Model Law on Cross Border Insolvency; World Bank Principles for Effective Insolvency and Creditor Rights; ADB principles of Corporate Rescue and Rehabilitation; Enabling provisions for cross border transactions under IBC, Agreements with foreign countries.
	12

	V
	Professional and Ethical Practices for Insolvency Practitioners
Professional and Ethical Practices for Insolvency Practitioners: Responsibility and accountability of Insolvency Practitioners; Code of conduct; Case laws; Case Studies; and Practical aspects.
	12


Course Outcomes
Students will be able to:

	CO 1
	Recall the concepts, Need for the Insolvency and Bankruptcy Code 2016 and Important Definitions.

	CO 2
	Discuss the provisions relating to Corporate Insolvency Resolution Process, Insolvency Resolution of Corporate
Persons and Resolution Strategies

	CO 3
	Analyse the legal provision of Liquidation of                  Corporate Person, Companies and Adjudication and Appeals for Corporate Persons

	CO 4
	Discuss the powers and duties of a liquidator relating to procedures of liquidation for companies

	CO5
	Examine the Professional and Ethical Practices for Insolvency Practitioners


	Books for study:

1. Prasad Vijay Bhat, Divya Bajpai (2022), “Corporate Restructuring Insolvency Liquidation & Winding-Up”, 4th Edition, Taxmann, New Delhi
2. Ayush J Rajani, Khushboo Rajani and Alka Adatia (2022), “Comprehensive Guide to Insolvency and Bankruptcy Code, 2016 – Law & Practice”, 3rd Edition, Bloomsbury Publishing India Pvt. Ltd., New Delhi.

3. Sumant Batra (2017), “Corporate Insolvency Law and Practice”, 1st Edition, Eastern Book Company, Bangalore.

	Books for reference:

1. Vats R.P., Apoorv Sarvaria, Yashika Sarvaria (2022), “Law & Practice of Insolvency & Bankruptcy”, Taxmann, New Delhi

2. Taxmann’s - Insolvency and Bankruptcy Law Manual Taxmann publications, New Delhi
3. ICSI Study Material on Insolvency - Law and Practice, New Delhi

	Web references:

1. https://www.mca.gov.in/Ministry/pdf/TheInsolvencyandBankruptcyofIndia.pd

2. https://ibbi.gov.in/en/legal-framework/act
3. https://www.indiacode.nic.in/handle/123456789/2154?sam_handle=123456789/1362


Note: Latest edition of the books may be used

Mapping of course outcomes with POs and PSOs

	
	POs
	PSOs

	
	1
	2
	3
	4
	5
	6
	1
	2
	3

	CO1
	3
	3
	2
	3
	3
	3
	3
	3
	3

	CO2
	3
	3
	2
	3
	3
	3
	3
	3
	3

	CO3
	3
	3
	2
	3
	3
	3
	3
	3
	3

	CO4
	3
	3
	2
	3
	3
	3
	3
	3
	3

	CO5
	3
	3
	2
	3
	3
	3
	3
	3
	3


Strong - 3                   Medium – 2                 Low - 1

	Title of the Course
	GREEN MARKETING STRATEGIES

	Part
	

	Category
	SEC - IV
	Year
	II
	Credits
	2
	Course Code
	231604407

	
	
	Semester
	IV
	
	
	
	

	Instructional Hours

per week
	Lecture
	Tutorial
	Lab Practice
	Total
	CIA
	External
	Total

	
	2
	-
	--
	2
	25
	75
	100

	Learning Objectives

	LO1
	 To understand the basic concept of green marketing.

	LO2
	To  know the  Concepts, Strategies and Challenges on implementation of the green marketing practices

	LO3
	To understand the marketing mix for the green marketing and its decision making. 

	LO4
	To study about consumer behaviour related to green marketing strategies 

	LO5
	To know the corporate social responsibilities towards green marketing

	UNIT
	Details
	No. of Periods for the Unit

	I
	Introduction to Green Marketing

Definition – Importance of Green Marketing – Benefits of Green Marketing – Evolution of Green Marketing – Principles of Green Marketing
	6

	II
	Concepts, Opportunities Strategies and Challenges

Green Concepts- Opportunities for Green Marketing- Green Marketing Strategies – competitive green marketing strategies-Requirement for Effective green marketing- Keys to successful green marketing- Challenges of Green Marketing
	6

	III
	Green Marketing Mix

Introduction – The 4 Ps of green marketing mix-Green product- Need for green packaging- green pricing decision- Green place decision- Green promotion decision
	6

	IV
	Green Consumerism and Buying Behaviour

Consumer response to green marketing- Factors affecting green purchase behaviour – purchase decisions and steps for buying green product- Green buying motives and decision
	6

	V
	Social Responsibility and Green Marketing
Evolution of Corporate Environmental Responsibilities (CER) – Government initiatives to encourage CER – Benefits of CER- Environmental movement in India. 
	6


Course Outcomes

Students will be able to:

	CO 1
	Know about the basic knowledge of the green marketing practices

	CO 2
	Understand and implement the green marketing concepts and strategies. They also understand the challenges involved in the green marketing practices

	CO 3
	Know about the decision making with reference to green product, green packaging, green place and green promotion

	CO 4
	Understand in the better way about the consumer behaviour towards green marketing

	CO5
	Know the corporate role in sustainable development through green marketing implementation and practices. 


	Text Books

	01. Dr. K.Karunakaran, ‘Green Marketing – Concepts, Strategies and challenges’, Himalaya Publishing House Pvt. Lmt. Mumbai

	Books for reference

	01. Hardcover, Amit Kumar Singh, Priyanka Mahanta, Foreword by Zoramthanga, ‘Green Marketing and Sustainable Development’, Mittal Publication, New Delhi

	Web references:

	1. www.indeed.com, 
2. https://emeritus.org/blog/sales-and-marketing-importance-of-green-marketing/


Mapping of course outcomes with POs and PSOs

	
	POs
	PSOs

	
	1
	2
	3
	4
	5
	6
	7
	8
	1
	2
	3

	CO1
	3
	2
	3
	3
	2
	3
	2
	2
	3
	2
	2

	CO2
	3
	2
	3
	3
	3
	2
	2
	2
	3
	2
	2

	CO3
	3
	2
	3
	3
	3
	2
	2
	2
	3
	2
	2

	CO4
	3
	2
	3
	3
	2
	2
	2
	2
	3
	2
	2

	CO5
	3
	2
	3
	3
	3
	2
	2
	2
	3
	2
	2

	TOTAL
	15
	10
	15
	15
	13
	11
	10
	10
	15
	10
	10

	AVERAGE
	3
	2
	3
	3
	2.6
	2.2
	2
	2
	3
	2
	2


Strong - 3                   Medium – 2                 Low – 1

	Title of the Course
	EXIM PROCEDURE AND DOCUMENTATION

	Part
	

	Category
	AECC 4
	Year
	II
	Credits
	2
	Course Code
	231604408

	
	
	Semester
	IV
	
	
	
	

	Instructional Hours

per week
	Lecture
	Tutorial
	Lab Practice
	Total
	CIA
	External
	Total

	
	2
	-
	--
	2
	25
	75
	100

	Learning Objectives

	LO1
	To understand the export import procedures

	LO2
	To  know the documents used in export and import.

	LO3
	To Prepare the documents as per standards of the authorities across national boundaries.

	LO4
	To . Correlate the policies and documents as per the nature of the business.

	LO5
	To. Adapt the business as per the contemporary business environment in international

	UNIT
	Details
	No. of Periods for the Unit

	I
	Introduction to International Business:
Meaning and Definition of  International Business -Features & Importance of International Trade - Types- meaning and definition of export and import- merits and demerits of export and import..  
	6

	II
	  Export Procedure:                                                                                                  
Export Procedure - Documentation for export -Requirement and Framework of Documentation - Principal documents used in Export Procedure, Auxiliary documents used in Export Procedure.
	6

	III
	Import Procedure:
Import Procedure - Documentation for import - Important documents used in Import Procedure - Important terms used in Export & Import.
	6

	IV
	Methods of Payment:                                                                                     
Methods of Payment in export and import- Financing to Exporters & Importers, Instruments of Payments, Pre-shipment finance , Post- shipment finance
	6

	V
	Services of Bank and Government for EXIM:                          
Documents, EDI (Electronic data Interchange), Role of bank in an Export- Import Transaction - Role of Government & Semi- Government Agencies in Export Promotion -Export Incentive Schemes, EPZs, SEZsonly.
	6


Course Outcomes

Students will be able to:

	CO 1
	Examine Export and import procedures.

	CO 2
	Assess the documents used in export and import.

	CO 3
	Forecast Modern technology used in payment .

	CO 4
	Examine the bank and govt services for export and import.

	CO5
	Evaluate the Schemes provided by government for export and import.


	Text Books

	1. Khushpat S Jain, Export Import Procedure and documentation, Himalaya  

    Publishing House.

	2. Khurana P K, Export Management, Galgotia Publications. Export Management, DR.P.K. KHURANA, Paperback, 2014, GALGOTIA PUBLISHED, EIGHT EDITION

	3. Justin Paul & Rajiv Aserkar, Export Import management, Oxford Publication. ISBN-10. 0198089406 · ISBN-13. 978-0198089407 · Edition. 2nd · Publisher. Oxford · Publication date. 28 October 2013 · Language. English

	Books for reference

	1. Rakesh Mohan Joshi, International Business, Oxford Publication
2. E. Johnson, Export/Import Procedures And Documentation (Export/Import Procedures &Documentation)
3. Thomas A. Cook, The Ultimate Guide To Export Management

	Web references:

	1. Foreign Trade Policy and DGFT matters 
2.  India BriefingWritten by Vasundhara Rastogi
3. International Trade Administration (ITA)


Mapping of course outcomes with POs and PSOs

	
	POs
	PSOs

	
	1
	2
	3
	4
	5
	6
	1
	2
	3

	CO1
	3
	3
	1
	3
	2
	3
	2
	2
	3

	CO2
	3
	3
	1
	3
	2
	3
	2
	3
	2

	CO3
	3
	3
	2
	3
	2
	3
	2
	3
	2

	CO4
	2
	3
	1
	3
	2
	2
	2
	3
	2

	CO5
	3
	3
	1
	3
	2
	2
	2
	3
	2


Strong - 3                   Medium – 2                 Low – 1

EXTENSION ACTIVITY






                                            Course Code: 231604409

                                                         Credit: 1


The Students should undergo any of the following activities during the period of the program (Two Years) outside the college or in any other institutions.  This Extension Activity will be evaluated through the certificate (minimum one) submitted by the students.  As per the norms, students must carry out any one of the activity for obtaining the PG Degree. The concern Head of the Department will evaluate the students and submit the report to the Controller of Examinations at the end of the IV semester.

List of Extension Activity:

a) Conducting rally, awareness program etc.
b) Seed ball, tree plantation, cleaning work etc.
c) Blood donation, medical camp, organ donation etc.
d) Assisting school children, tribals, and illiterate in learning.
e) Giving assistance to orphanages and old age homes and patients.

f) Awareness program on financial literacy, gender equality, women education etc.
Any other activities which are relevant to develop nearby localities.
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